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The purposes of the article are to study the 
formation of brand «Ukraine» and to identify the 
problems of its promotion in the world space.

The study founds a low awareness of 
foreigners about Ukraine and about government’s 
implementation of ineffective marketing policy on 
positioning of our country in the world.

The article analyzes the rating of the most 
expensive brands of countries, and it is determined 
that the most expensive countries brands among 
ten are US, China, Germany, Japan and the United 
Kingdom, France, India, Canada, Italy. Ukraine found 
itself in the ranking of the 59th place (out of one 
hundred countries). The most expensive domestic 
brands in 2016 according to MPP Consulting Group 
are recognized trademarks: Morshynska, Roshen, 
PryvatBank, Sandora, Nemiroff and Obolon.

The article identifies the barriers on the way to 
effective promotion of national brand «Ukraine»: lack 

of systematic funding and lack of funds for branding 
promotion; delays and poor quality goods logistics; 
inefficient management and corruption; instable 
political and economic situation in the country.

For solving these problems and further for brand 
«Ukraine» promotion it is necessary to develop and 
adopt a complex «Program for the development and 
implementation of the brand «Ukraine» and related 
domestic brands” at the national level. In forefront 
of the national branding «Ukraine», the tasks are 
to increase the economic and political rating of the 
country and to form a stable positive international 
reputation. Thus, it is necessary to focus on the 
four components of the national brand «Ukraine»: 
investment; goods and services; society; culture, 
customs and behavior.

Brand «Ukraine» and Ukrainian products must 
be constantly updated and improved in order to be 
adequately positionеd in the global market.


